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Syella Shintia Yolanda, NRP. 1423013035. Sikap Pegawai Negeri Sipil 
Kota Surabaya mengenai Iklan Layanan Masyarakat “Gerakan Nasional 
Revolusi Mental #AYOBERUBAH” Versi PNS. 
Penelitian ini berjudul Sikap Pegawai Negeri Sipil Kota Surabaya mengenai 
Iklan Layanan Masyarakat “Gerakan Nasional Revolusi Mental 
#AYOBERUBAH” (ILM GNRM) Versi PNS. ILM GNRM versi PNS 
merupakan alat sosialisasi Program Revolusi Mental di media televisi yang 
dibuat oleh Kementerian Koordinator bidang Pembangunan Manusia dan 
Kebudayaan RI. Program Revolusi Mental berawal dari Indonesia tengah 
menghadapi tiga problem pokok bangsa, yaitu merosotnya wibawa negara, 
merebaknya intoleransi dan melemahnya sendi-sendi perekonomian 
nasional. Untuk itu, pemerintah mengeluarkan ILM GNRM. Tujuan 
penelitian ini adalah untuk mengetahui sikap Pegawai Negeri Sipil (PNS) 
Kota Surabaya mengenai Iklan Layanan Masyarakat “Gerakan Nasional 
Revolusi Mental #AYOBERUBAH” (ILM GNRM) Versi PNS. Penelitian 
ini menggunakan grand theory model komunikasi Lasswell dengan efek 
yaitu sikap. Sikap ditinjau dari ketiga komponen, yaitu kognitif, afektif dan 
konatif yang berdasarkan elemen iklan, yakni heard words, music, seen 
words, pictures, color dan movement. Penelitian ini merupakan penelitian 
kuantitatif deskriptif. Peneliti menggunakan metode survei dengan 
menyebarkan kuesioner kepada 100 responden. Setelah menyebar 
kuesioner, peneliti menemukan bahwa adanya kecenderungan sikap yang 
positif mengenai ILM  GNRM versi PNS. Sebagian besar responden 
menyatakan sikap yang positif, dimana responden ingin berubah dalam 
Gerakan Nasional Revolusi Mental yang menekankan nilai strategis 
integritas, etos kerja dan gotong royong. 
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Servant About Public Service Announcement of “Gerakan Nasional 
Revolusi Mental #AYOBERUBAH” Civil Servant Version. 
This research entitled The Attitude of Surabaya Civil Servant About Public 
Service Announcement of “Gerakan Nasional Revolusi Mental 
#AYOBERUBAH” (PSA GNRM) civil servant version. PSA GNRM civil 
servant version is a socialization tool of Revolusi Mental program in 
television that is made by Coordinating Ministry of Human Development 
and Culture of Indonesia. Revolusi Mental program begins as Indonesia 
facing three nation’s main problems, that are the declining of state 
authority, the spreading of intolerance nationwide and the weakening of  
national economic fundamental. Therefore, the government issued PSA 
GNRM. The purpose of this research is to know how the attitude of 
Surabaya Civil Servant about Public Service Announcement of “Gerakan 
Nasional Revolusi Mental #AYOBERUBAH” (PSA GNRM) civil servant 
version. This research uses grand theory of Lasswell communication model 
with the effect that is attitude. The attitude viewed by the three components, 
that are cognitive, affective and conative which are based on advertisement 
elements, namely heard words, music, seen words, pictures, color and 
movement. This research is a descriptive quantitative reseacrh. Researcher 
uses survey method by distributing the questionnaires to 100 respondents. 
After distributing the questionnaires, researcher found that there was a 
positive attitude about the PSA GNRM civil servant version. Most 
respondents expressed positive attitude, in which they wanted to change 
their attitude in Gerakan Nasional Revolusi Mental that emphasized the 
strategic values of integrity, work ethic and mutual cooperation. 
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